


TARGET LEADS 


Guess Who This Is FOR NEW CLIENTS 
i with. our 50-plus and 


Senior Citizen mailing list 


Senior citizens and the 50-plus market represent 
your largest group of prospective clients. By mail- 
ing direct, you can contact this profitable group and 
generate increased sales! 


INCREASE YOUR STORE TRAFFIC 

Our list is broken down by zip code so you can 
focus your direct mail pieces on seniors in your 
dispensing practice area. 


i —— ENSURE TURN-OUTS FOR YOUR OPEN HOUSE 


: Dispensers across the country have successfully 
Do you know who this is? Pictured ata used our list to promote open houses and hearing 
1954 Radioear dinner, this person is a seminars. For less than a nickel a name you can 


ia obtain our list of hearing aid prospects on ready-to- 
Past President of NHAS, very active in mail gummed labels. 


education programming, and a recent FREE INFORMATION KIT 
winner of the Leland A. Watson Award. VISIT BOOTH -79 AT NHAS CONVENTION IN CHICAGO. 


Still at a loss? See page 86. an CALL TODAY: 800 431-1712 


SC WU senior CITIZENS UNLIMITED 
oan 273 Columbus Ave., Tuckahoe, NY 10707 
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